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https://drive.google.com/file/d/16Q-gCOBiArltnJAe9ASZ1ldA3ZRS-yVl/view?usp=sharing
https://www.usabilis.com/eye-tracking/
https://medium.com/@lexanesirac/7-choses-que-tout-designer-doit-savoir-sur-l-accessibilit%C3%A9-822584593d4d
https://www.lafabriquedunet.fr/creation-site-vitrine/articles/conseils-ergonomie-site-web/
https://drive.google.com/file/d/1U6FlitGPOkVjzmAUSMA01r1v2hnf0ipt/view
https://drive.google.com/file/d/1FtAqRjc6uxaMoszveshJxb2sBwnZefaY/view
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https://deviens.dev/initiation/html/lesson/1
https://drive.google.com/file/d/1Z6Qcdi_EpYfLESoWbBkBSUihwFcqomqR/view?usp=drive_link
https://drive.google.com/file/d/12HCkaPGr4P8lHN3M3hI5mj7hRKYy9mwD/view?usp=drive_link
https://www.series-passion.best9872.odns.fr/blog/
https://www.youtube.com/watch?v=u8m6x1KJPcs
https://drive.google.com/file/d/1cs7rmwgvIugFF5pT2hGECZs-0Uuy9BUh/view?usp=sharing
https://drive.google.com/file/d/1MNqvuDNxau5iN9TD2ukxKZiawnFA2y7C/view
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https://www.redacteur.com/blog/redaction-web-6-astuces-ecrire-linternaute/
https://drive.google.com/file/d/1T4VjMLeT4Vtkjz78JeHb50QEJfokI9vC/view?usp=sharing
https://fonts.google.com/
https://www.anthedesign.fr/redaction-web/ecriture-web/
https://www.wearethewords.com/dossier-ecriture-web-fondamentaux-bonnes-pratiques/
https://drive.google.com/file/d/10fhjHmOY-YoKUE5pdXtugqwIICMDP0mG/view?usp=sharing
https://drive.google.com/file/d/1aScbSaoygZf0oVtTg9zMBO1xZrpFecxI/view?usp=sharing
https://drive.google.com/file/d/13Sd74ajrEPZCBeJF_Evuv6NFvO9dmmcV/view?usp=sharing
https://www.redacteur.com/blog/outils-trouver-des-mots-cles/
https://chromewebstore.google.com/detail/word-counter-by-occurrenc/pddleagmnjklhhahclacpncdcndjfocb?pli=1
https://chrispederick.com/work/web-developer/
https://word2cleanhtml.com/
https://ads.google.com/home/tools/keyword-planner/
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https://answerthepublic.com/
https://referencement.com/simulateur-serp-pixels/
https://trends.google.com/trends/
https://accounts.google.com/v3/signin/identifier?continue=https%3A%2F%2Ftagmanager.google.com%2F%3Fhl%3Dfr&followup=https%3A%2F%2Ftagmanager.google.com%2F%3Fhl%3Dfr&hl=fr&ifkv=AdF4I74_dbOT2hfw2m8VyZNDkhvW4JIw5IMdFyLXVozxU9wq0VhdTGjizQQMGnwqDpci5V-E6Q5I&passive=1209600&service=analytics&flowName=GlifWebSignIn&flowEntry=ServiceLogin&dsh=S-687616290%3A1721718130138518&ddm=0
https://www.spellboy.com/verification_orthographique/?spell_check_lang=pt-br#google_vignette
https://semrank.io/
https://www.blogdumoderateur.com/regles-ponctuation-typographie/
https://sydologie.com/2016/08/5-conseils-dergonomie/
https://www.spellboy.com/verification_orthographique/?spell_check_lang=pt-br#google_vignette
https://www.spellboy.com/verification_orthographique/?spell_check_lang=pt-br#google_vignette
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https://rankmath.com/fr/
https://drive.google.com/file/d/1MNqvuDNxau5iN9TD2ukxKZiawnFA2y7C/view
https://yoast.com/wordpress/plugins/seo/?gad_source=1&gclid=CjwKCAjwqf20BhBwEiwAt7dtdWIXwiCQUkqTRIxzEE8mhC_aO0RqtkGSAQ-kEZcA1YbZ9VvsUfiOGRoC-6IQAvD_BwE
https://drive.google.com/file/d/1UM8dPAFmxQYPP1IZF_q8viEzJ0rre8f9/view?usp=drive_link
https://traficmania.com/41-types-darticles/
https://mailchimp.com/fr/pricing/marketing/?ds_c=DEPT_AOC_Google_Search_ROW_FR_Brand_Acquire_Omega_NE_T4&ds_kids=p78376259167&ds_a_lid=kwd-1608962841817&ds_cid=71700000115521553&ds_agid=58700008587231385&gad_source=1&gclid=CjwKCAjwqf20BhBwEiwAt7dtdZIJDCZTS17_zAvNVGx4gYwAMDxaOr6nJ_sx4fWN1rm-M83LNy_y0RoC_kkQAvD_BwE&gclsrc=aw.ds
https://drive.google.com/file/d/1MNqvuDNxau5iN9TD2ukxKZiawnFA2y7C/view
https://www.brevo.com/fr/pricing/?utm_source=adwords_brand&utm_medium=lastclick&utm_content=SendinBlue&utm_extension=sitelinks&utm_term=brevo&utm_matchtype=p&utm_campaign=20028206375&utm_network=g&km_adid=656149133728&km_adposition=&km_device=c&utm_adgroupid=145662319142&gad_source=1&gclid=CjwKCAjwqf20BhBwEiwAt7dtdfdaicSj_4Ow2mUKQDBz2pT1xwcV4yfsd_utha6Br5L7HninICMXyBoCUtkQAvD_BwE
https://www.mailjet.com/fr/tarifs/
https://drive.google.com/file/d/1aScbSaoygZf0oVtTg9zMBO1xZrpFecxI/view?usp=sharing
https://drive.google.com/file/d/1aScbSaoygZf0oVtTg9zMBO1xZrpFecxI/view?usp=sharing
https://www.redacteur.com/blog/outils-trouver-des-mots-cles/
https://drive.google.com/file/d/1MNqvuDNxau5iN9TD2ukxKZiawnFA2y7C/view
https://www.redacteur.com/blog/comment-reussir-storytelling/
https://www.codeur.com/blog/exemples-storytelling-reussi/
https://www.codeur.com/blog/storytelling/
https://www.redacteur.com/blog/erreurs-storytelling/
https://www.codeur.com/blog/tendance-storyliving/
https://docs.google.com/forms/d/e/1FAIpQLSeRKLJ2B0ecp-b8-G5MZAt8Wdr90G0ZSr2MNHH9FRXFGFtN1g/viewform?usp=sharing&ouid=114389679201235048130
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https://drive.google.com/file/d/1i-Q8Hu2hvyHffIuFmNi9IP0LhgBHru-A/view?usp=sharing
https://www.solocal.com/ressources/articles/definition-campagne-emailing#:~:text=L'emailing%20est%20une%20action,temps%20et%20de%20mani%C3%A8re%20cibl%C3%A9e.
https://forms.gle/ci9AjYzoe2RQ64KU7

