

https://www.facebook.com/
https://www.instagram.com/?hl=fr
https://twitter.com/
https://www.linkedin.com/
https://www.pinterest.fr/
https://www.snapchat.com/l/fr-fr/download
https://www.twitch.tv/
https://www.tiktok.com/fr/
https://www.clubhouse.com/
https://www.meetup.com/lp/fr
https://discord.com/
https://www.whatsapp.com/?lang=fr
https://www.tumblr.com/
https://vimeo.com/fr/
https://www.webmarketing-conseil.fr/liste-reseaux-sociaux/
https://www.youtube.com/
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https://referentdigital.com/
https://www.top10.com/crm/french-comparison?utm_source=google&kw=crm%20gratuit&c=544552453389&t=search&p=&m=e&adpos=&dev=c&devmod=&mobval=0&network=g&campaignid=14584006282&adgroupid=132590325488&targetid=kwd-1654203031&interest=&physical=1006356&feedid=&a=1511&ts=&topic=&gclid=CjwKCAjwur-SBhB6EiwA5sKtjidQCHv53n1jFahCOwNScdQIJY5Ly73Nzl1q-gxdSG-8d4dtmHSEoBoCr1oQAvD_BwE

REFERENCEMENT NATUREL
- PRINCIPES DE BASE -

SEMAINE 1 SEMAINE 2 b SEMAINES@

' ' Je m'inscris a f Je poste sur E' Je publie mon_site web (3
2

8 'Google My Business' ( _réseaux sociaux (2) g
astuces @ +t [ 4t In

(1) Méme si je n'ai pas de local physique > (2) Qui correspondent le plus a mon activité. (3)Relié @ mon 'Local'&'Social', Optimisé
Compter une bonne semaine avant A l'aide d'une rédaction et de medias Techniguement, & Sémantiquement, &
réception par courrier des codes adaptés a mon message. 2 RS min/Fréquen- Enrichi Quotidiennement.

-ce Réguliére Posts/Contenus de Qualité

Google


https://wpformation.com/5-outils-google-pour-developper-votre-business-sur-internet/
https://wpformation.com/5-outils-google-pour-developper-votre-business-sur-internet/
https://www.leptidigital.fr/reseaux-sociaux/liste-reseaux-sociaux-14846/
https://www.webself.net/blog/2018/06/14/5-choses-a-faire-avant-de-publier-votre-site-web
https://www.webself.net/blog/2019/01/16/quand-devraisje-publier-mon-site
https://www.google.com/intl/fr_fr/business/
https://www.webmarketing-com.com/2021/03/30/1601698-5-nouveautes-google-my-business-2021-entreprise
https://wpformation.com/comment-utiliser-google-my-business-soignez-votre-seo-local/
https://la-webeuse.com/rediger-article-qualite/
https://drive.google.com/file/d/1T8ygTwOphRhcCpjfGbvwCU0lLJPcpXHL/view?usp=sharing
https://drive.google.com/file/d/1hKMXPl60w-yEDeH8shSHlEWLCcdW4ejU/view?usp=sharing

1.NOMBRE DE FOLLOWERS

.‘/.‘ 2.NOMBRE D'IMPRESSIONS A

3. TAUX D'ENGAGEMENT [b
4. TAUX DE CLICK[ﬁﬂ P
5.TAUX DE REBOND Y

6. TAUX DE CONVERSION
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https://mylittlebigweb.com/comment-interpreter-et-ameliorer-taux-de-rebond/
https://wonderwildqueen.fr/definir-son-persona
https://www.lafabriquedunet.fr/blog/personas-marketing-definition/
https://metaforweb.com/photos-personas-profil/
https://lareclame.fr/intuiti-etude-usage-smartphone
https://fr.venngage.com/blog/exemples-de-personas-utilisateurs/
https://drive.google.com/file/d/1iehIbsVLrAB0AOfQnfcfA02kbB3Jx5Md/view?usp=sharing
https://swello.com/fr/blog/quand-poster-sur-facebook/#:~:text=En%20semaine%20(lundi%2C%20mercredi%2C,le%20dimanche%20vers%2015%20h.
https://drive.google.com/file/d/1Hj90QluPbs3fArZTZ9WzmiKd6RUdNkzq/view?usp=sharing
https://www.oberlo.com/fr/blog/meilleurs-moments-pour-publier-sur-les-reseaux-sociaux
https://www.blogdumoderateur.com/linktree-solution-liens-bio-instagram/#:~:text=Voici%20un%20petit%20outil%20tr%C3%A8s,plusieurs%20boutons%20int%C3%A9grant%20des%20liens.
https://drive.google.com/file/d/1xTBaTr3HrDzvDe3LAShVzabTVdawq2VU/view?usp=sharing
https://www.oberlo.com/fr/blog/meilleurs-moments-pour-publier-sur-les-reseaux-sociaux
https://drive.google.com/file/d/1_pe6gAjbJF4nH1HuiMOgeaODGl4U_FCI/view?usp=sharing
https://www.oberlo.com/fr/blog/meilleurs-moments-pour-publier-sur-les-reseaux-sociaux
https://drive.google.com/file/d/1xttTw2bgt33HfNvwXpmjTTax_cAPF8Sp/view?usp=sharing
https://www.oberlo.com/fr/blog/meilleurs-moments-pour-publier-sur-les-reseaux-sociaux
https://www.oberlo.com/fr/blog/meilleurs-moments-pour-publier-sur-les-reseaux-sociaux
https://www.oberlo.com/fr/blog/meilleurs-moments-pour-publier-sur-les-reseaux-sociaux
https://www.oberlo.com/fr/blog/meilleurs-moments-pour-publier-sur-les-reseaux-sociaux
https://drive.google.com/file/d/1_OAvwQdVReEEpn1jFojDV9N0zulz9-gB/view?usp=sharing
https://la-webeuse.com/meetup/#:~:text=Les%20meetups%20sont%20des%20rassemblements,se%20passe%20%C2%AB%20en%20vrai%20%C2%BB%20!
https://www.youtube.com/watch?v=wTYKafjVlC8
https://swello.com/fr/blog/format-facebook-post/#:~:text=Les%20formats%20d'images%20sur%20Facebook&text=Trois%20ratios%20principaux%20sont%20%C3%A0,utilis%C3%A9%20pour%20les%20liens%20partag%C3%A9s.
https://www.lecitronrose.fr/formats-posts-instagram
https://www.youtube.com/watch?v=1XSUyzH5D6I
https://ruche-pollen.com/blog-social-media/format-pinterest-2026-dimensions-epingles-video
https://www.youtube.com/watch?v=_cvfadzvB0Y
https://www.youtube.com/watch?v=f7ZU6nXVb_8
https://www.figma.com/fr-fr/resource-library/linkedin-size-guide/
https://www.youtube.com/watch?v=laJOfMr9L_o
https://www.kabocharts.com/blog/quels-formats-video-utiliser-sur-youtube/
https://www.youtube.com/watch?v=ysgGssWWK1M
https://www.ads-back.com/blog/format-tiktok
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https://drive.google.com/file/d/1sMtZFV-63MqQXH0QsfvyRJPdn1uSKklc/view?usp=sharing
https://feedly.com/
https://daily.dev/
https://getpocket.com/
https://fr.quora.com/
https://www.scoop.it/
https://www.google.fr/alerts
https://www.google.fr/alerts
https://app.buzzsumo.com/home
https://www.hootsuite.com/fr
https://www.crowdfireapp.com/?gspk=c3RlcGhlbm1lc25pbGRyZXkxMjkw&gsxid=0he7VtLWDaWs&_branch_match_id=1047900673072128562&_branch_referrer=H4sIAAAAAAAAA8soKSkottLXz8nMy9ZLLsovT0nLLEpNLCjQS87P1U92rnL3rigMrsxLsk8vLsi2TTYOykl2z8hJyjXMSTYyLUhyD6qMisiu8M3KLldLL67ITLE1yEg1DyvxCXdJDC8GAKOS07peAAAA
https://www.canva.com/
https://www.wpkube.com/show-pinterest-images-in-wordpress/
https://www.yotuwp.com/
https://smashballoon.com/instagram-feed/
https://smashballoon.com/custom-facebook-feed/
https://blog.hubspot.fr/marketing/plugin-instagram-wordpress
https://trello.com/
https://www.youtube.com/channel/UCRcOkXoOrU6sN1yCz20VmQw
https://trello.com/power-ups/all
https://drive.google.com/file/d/1ixmYGnst-j05pEhoEW1X5NuEILTcv-vk/view?usp=sharing
https://trello.com/guide/trello-101?utm_source=welcome&utm_medium=email&utm_campaign=Welcome
https://www.focalboard.com/
https://drive.google.com/file/d/1wDhQ-AOoNhisXpFr4VmLcbOkDmiuiYeo/view?usp=share_link
https://www.youtube.com/watch?v=oe-WE-B7QC4
https://www.youtube.com/watch?v=dXqSLao-fds
https://www.youtube.com/watch?v=nbUNan0gG54
https://www.youtube.com/watch?v=rZbtJxzErq0&t=1s
https://project-management.com/trello-alternatives-competitors-lp/?utm_source=google&utm_medium=cpc&utm_term=%2Btrello&utm_content=c&network=g_T3&utm_campaign=12759510870&gclid=Cj0KCQiAveebBhD_ARIsAFaAvrEzbILhp6vXhpAiMNkKlbegopNgxQJqrcldlx6Gbq4R2hHa4xZgd4MaAhGYEALw_wcB
https://www.youtube.com/watch?v=WkooXZ8GTNQ
https://www.canva.com/fr_fr/pro/content-planner/
https://www.canva.com/fr_fr/tarification/
https://wpformation.com/plugins-wordpress-pinterest/
https://blog.hubspot.fr/marketing/plugin-instagram-wordpress

CAMPAGNES 1 (FB ADS) CA2 + GEST.PUB +TUTOS PROS

MONTER UNE CAMPAGNE INSTAGRAM
MONTER UNE CAMPAGNE WHATSAPP

.REALISER UNE CAMPAGNE.

S S
N J%MONTER UNE CAMPAGNE GOOGLE ADS

.
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SOCIAL SELLING

SMO

SMA

COMMUNITY MANAGER +++
CPC, CPM...

AUDIENCE QUALITY SCORE

.VOCABULAIRE SPECIFIQUE.



https://drive.google.com/file/d/1B0taM27k-0FMPJ4uHjPp41YeRuIr2HuW/view?usp=sharing
https://drive.google.com/file/d/1PUJoXlzN79OaoskJ7b35J5f2GAlMR_VI/view?usp=sharing
https://drive.google.com/file/d/1KWQ89lbGpLQWJqgl_7qun1qUZU4s5JR2/view?usp=sharing
https://www.facebook.com/business/tools/ads-manager?content_id=yGGwzmzPnUXDqcw&ref=sem_smb&utm_source=GOOGLE&utm_medium=fbsmbsem&utm_campaign=PFX_SEM_G_BusinessAds_FR_FR_Brand_Phrase_Desktop&utm_content=Ads_Evaluating&kenid=_k_CjwKCAjw9qiTBhBbEiwAp-GE0V1Zd25NYagr_ESRTNPjI5_Udn8rbgpjIcO3SmWX8Ke4bPthRyooExoCNnIQAvD_BwE_k_&utm_term=publicit%C3%A9+facebook&utm_ct=EVG&gclid=CjwKCAjw9qiTBhBbEiwAp-GE0V1Zd25NYagr_ESRTNPjI5_Udn8rbgpjIcO3SmWX8Ke4bPthRyooExoCNnIQAvD_BwE
https://www.youtube.com/user/SmiLPostit/search?query=facebook
https://blog.hootsuite.com/fr/whatsapp-marketing/
https://support.google.com/google-ads/answer/6123890?hl=fr
https://www.conseilsmarketing.com/e-marketing/les-4-etapes-pour-creer-une-campagne-google-ads-rentable/
https://www.pme-web.com/comparatif-complet-logiciels-emailing/
https://fr.sendinblue.com/blog/meilleures-newsletters/#Les_newsletters_pour_suivre_l%E2%80%99actualite
https://fr.sendinblue.com/
https://business.instagram.com/advertising?locale=fr_FR
https://www.marketing-management.io/blog/social-selling-reunion
https://www.journaldunet.fr/web-tech/dictionnaire-du-webmastering/1203531-smo-social-media-optimization-definition-traduction/#:~:text=D%C3%A9finition%20du%20mot%20SMO,des%20m%C3%A9dias%20ou%20r%C3%A9seaux%20sociaux.
https://bluemarketing.fr/faq-items/quelle-est-la-difference-entre-seo-sea-smo-sma/
https://www.definitions-marketing.com/definition/community-manager/
https://drive.google.com/file/d/1IvY9K9RvWTiFXUitfj0nUGrJxijUk9FK/view?usp=sharing
https://www.antevenio.com/fr/cpm-cpc-cpl-cpa-et-cpi-en-quoi-sont-ils-differents/
https://www.ecommerce-nation.fr/audience-quality-score/
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.5 RAISONS D'UTILISER TIK ToK...(}

.BIEN UTILISER FB POUR DU B2B{)
.CONCEVOIR DE BONNES IMAGES POUR FB{)
.FB & SON ALGORITHME §)

.INSTAGRAM, CONVERT TO REEL (G
INSTAGRAM, PUBLIER DEPUIS UN DESKTOP (6
.INSTAGRAM, LES LIMITES

.YOUTUBE, UNE BONNE DESCRIPTION 3
.YOUTUBE & SON ALGORITHME (3

.GOOGLE ADS,.GUIDE DES FORMATS {\
LINKTREE, C'EST QUOI? /X)

.BIEN REDIGER SUR LES RESEAUX SOCIAUX
.PROMOUVOIR MON ENTREPRISE SUR LES RS
.10 TENDANCES SOCIALES A SUIVRE
.CONVERTIR VOS ABONNES EN CLIENTS (RS).
.ETAT-BILAN RESEAUX SOCIAUX EN 2022



https://la-webeuse.com/tiktok-strategie-marketing/
https://www.codeur.com/blog/facebook-professionnels-b2b/?utm_source=Wonderpush&utm_medium=PushNotification&utm_campaign=pushRSS
https://fr.venngage.com/blog/images-des-facebook/
https://www.codeur.com/blog/algorithme-facebook/?utm_source=Wonderpush&utm_medium=PushNotification&utm_campaign=pushRSS
https://later.com/blog/stories-highlights-convert-to-reel/
https://blog.hootsuite.com/fr/publier-sur-instagram-depuis-ordinateur-pc-mac/
https://www.leptidigital.fr/reseaux-sociaux/limites-instagram-hashtags-abonnements-caracteres-8801/
https://www.codeur.com/blog/description-youtube/?utm_source=Wonderpush&utm_medium=PushNotification&utm_campaign=pushRSS
https://drive.google.com/file/d/1S4OXL1mpJ8iWTifWnkJwUmdXpaFdMgVQ/view
https://www.codeur.com/blog/formats-annonces-google-ads/?utm_source=Wonderpush&utm_medium=PushNotification&utm_campaign=pushRSS
https://www.leptidigital.fr/webmarketing/linktree-25562/
https://www.blogdumoderateur.com/community-management-rediger-reseaux-sociaux-conseils/
https://fr.venngage.com/blog/promouvoir-entreprise-reseaux-sociaux/
https://www.redacteur.com/blog/tendances-social-media-2022
https://www.mycmmag.com/abonnes-comment-les-convertir-en-clients-sur-les-reseaux-sociaux/
https://drive.google.com/file/d/1-1NfUirRP4w88mcBcsp_njr9ltyfL8IE/view?usp=sharing
https://drive.google.com/file/d/1na61CZr4dhVJbTQvHXAJX_2pv0nOmuWL/view?usp=sharing
https://drive.google.com/file/d/1iehIbsVLrAB0AOfQnfcfA02kbB3Jx5Md/view?usp=sharing
https://drive.google.com/file/d/1iehIbsVLrAB0AOfQnfcfA02kbB3Jx5Md/view?usp=sharing
https://drive.google.com/file/d/1iehIbsVLrAB0AOfQnfcfA02kbB3Jx5Md/view?usp=sharing
https://drive.google.com/file/d/1Hj90QluPbs3fArZTZ9WzmiKd6RUdNkzq/view?usp=sharing
https://drive.google.com/file/d/1Hj90QluPbs3fArZTZ9WzmiKd6RUdNkzq/view?usp=sharing
https://drive.google.com/file/d/1tZl73cbC8jH7SucexNZn5mviVBxuJDra/view?usp=sharing
https://drive.google.com/file/d/1tZl73cbC8jH7SucexNZn5mviVBxuJDra/view?usp=sharing
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